








20    2026 Zeta Global Corp. All Rights Reserved. ZetaGlobal.

“99% off.” Yes, you read that right. While other brands 
tout 25% (or more) off on Black Friday, Cards Against 
Humanity goes to the extreme and makes a mockery of 
holiday discounting. Very on-brand!  It is a masterclass in 
simplicity—focus on the core message, include powerful 
teasers, and ensure subscribers know where to click. 

On the landing page, the irreverence and cringe kick 
into overdrive with bizarre, limited-quantity products, 
tongue-in-cheek copywriting, and fun videos. 

Opportunities

•    Despite the letter format, a logo header is advised for 
brand recognition.

•    To enhance accessibility and rendering, converting 
the image-based button to an HTML button could 
be benefi cial.

Chad S. White
GVP of CRM Strategy,

Zeta Global

Cards Against 
Humanity

Athena by Zeta™ Says...

•  Add a sticky, text-based CTA near the top and 
midpoint to reduce scroll drop-off and guide 
skimmers straight to purchase.

•  Introduce live inventory or countdown timers 
on hero deals to create urgency and highlight 
scarcity without cluttering the layout.

•  Layer in basic behavioral personalization—like 
surfacing categories previously browsed—to 
make the long deal list feel tailored instead of 
purely broadcast.

Subject Line:
The 99% Off Sale is Back 
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C R E A T E D  B Y

Tourism Ireland  
Tourism Ireland transformed an outdated email program into a 

dynamic, engagement-driven journey. By reimagining the lifecycle with 

refreshed creative and messaging, the campaign welcomed subscribers 

into the “Ireland family” through warm, immersive storytelling. 

Paired with a more strategic journey structure, this approach 

brought Ireland’s culture and landscapes to life—boosting open and 

click-through rates and turning a basic welcome series into a high-

performing engagement engine.

BEST PRACTICES IN USE

•    Audience segmentation 

•  Modular creative for fl exibility and scalability 

•  Narrative-driven messaging to nurture subscribers 

• Modern design enhancements  

•  Strong subject lines encourage email opens 

AWARDS WON TO DATE

Subject Lines:

Touch 1 (Welcome): 
Thank you for joining us. 

Touch 1 (Welcome/Nurture): 
Welcome to the magic of Ireland, [Firstname]! 

+33%
Increase in 
engaged sessions 

+26%
Increase in click rate for 
select campaigns   

64%

Welcome Series OR: 

17%

Welcome Series CR: 

48%

Nurture Series OR: 

(+24% uplift) (+60% uplift) 
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This is indeed a magical year-in-review email. It’s packed full 
of fun year-end highlights, includes animation and a quiz, 
and features a cross-promotion with HBO, which will be 
home to the upcoming Harry Potter TV series.

All of the engaging content farther down in the campaign 
is set up by the social proof up top. The message is clear: 
You’re among millions of Harry Potter fans.

Opportunities

•    Left-justifying the opening text block may improve 
readability and accessibility.

•    A few elements also appear to have lower contrast and 
may not meet accessibility standards.

•    Large animated image and overall image weight of the 
email could result in slower load times for 
some customers.

Nick Cantu
Associate Creative Director,
Zeta Global

Harry Potter

Athena by Zeta™ Says...

•   Already feels curated—layering in dynamic recs 
or “because you loved…” moments would make it 
feel truly one-of-a-kind.

•   Love the organized browsing journey; consider 
sprinkling in personalized callouts or a “for your 
next adventure” strip to keep it feeling 
uniquely tailored.

•   Lean into interactivity—make the quiz or “2025 
Wrapped” stats clickable, driving deeper journeys 
and boosting time-on-email.

Subject Line:
Magical highlights of 2025, and a sneak peek at what’s ahead... 
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Known for bright, colorful packaging, Jeni’s Ice Creams 
made a striking pivot with its CJ Hendry collaboration, 
featuring black ice cream, black waffl e cones, and 
matching merchandise. 

Likewise, the launch campaign went dark, delivering an 
all black-and-white experience. Despite underdoing the 
contrast ratio in the fi rst email in the campaign, which 
hurt readability, the overall execution is a compelling 
and unexpected way to design a series of emails where 
color—or the absence of it—becomes the fl avor. 

Opportunities

•    To ensure strong visibility, keep an eye out on 
contrast ratios, particularly on the star ratings and 
other key areas.

•    Suggest left-justifying text blocks more than three 
lines to boost readability.

•    Consider including a countdown timer to emphasize 
the limited-time offering.

Lauren Gannon
SVP Creative,
Zeta Global

Jeni’s Ice Creams

Athena by Zeta™ Says...

•  Try a sticky, full-width CTA on mobile so “Visit a 
scoop shop” stays visible as people scroll through 
the rich storytelling.

•  Lighten key text and buttons slightly to meet 
WCAG contrast, protecting readability without 
losing the moody, all-black vibe.

•  Add a simple fl avor- or location-based dynamic 
module (“closest scoop shop,” “fl avors back 
in stock”) to nudge more personalized, 
high-intent clicks.

Subject Line:
Opaque is here
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Create Smarter Marketing
Standing out in today’s crowded marketing landscape takes more than volume; it takes intention. 
As we’ve highlighted in this lookbook, the campaigns that captured our attention combine clear 
messaging, engaging and valuable content, scannable layouts, subscriber-friendly adaptations, 
striking design, personalized elements, thoughtful targeting, and smart orchestration across 
channels. They surprise and delight—and they never lose sight of relevance.

Discover the difference Zeta can make.

Our Creative Studio pairs deep strategic experience and award-winning creative with our 
AI-powered marketing platform. We help brands build engaging, timely, and highly-personalized 
experiences that feel authentic and connected across every touchpoint. 

The result? Marketing that’s cohesive, conversion-focused, and built for measurable growth.

Explore what’s possible. Request a demo to see our platform in action or contact us to start
building more thoughtful, impactful customer experiences today. 

REQUEST A DEMO CONTACT US

W3 Awards
2x Gold
3x Silver

Zeta’s Award-Winning Creative Studio

The Communicator Awards
4x Award of Excellence
5x Award of Distinction

Vega Awards
3x Platinum
4x Gold

IAC Awards
Outstanding Email
4x Best of Category

AVA Digital Awards
2x Platinum
3x Gold

OMMA Awards
3x Finalist




